
BRAND WORKSHOP

Identifing the key messages about 
your business and unifying how 
you talk about it.

BRAND STRATEGY

Differentiating your business     
from competitors and producing    
a unique personality and tone       
of voice.

LOGO DESIGN

A visual identification that 
represents the business.

BRAND IDENTITY

Developing a consistent look      
and feel for your business and 
creating a brand book for    
ongoing consistency.

BUSINESS TEMPLATES

Using the brand identity to give 
presentations and proposals a 
consistent look.

SALES COLLATERAL

Expanding the brand identity        
to make products and services  
stand out.

B2B buyers are busy. They have to make a lot of 
decisions throughout the day. And most of all,  
they’re human. They try to make decisions based    
on hard evidence. 

Sometimes, though, the choices are overwhelming,  
and they’re just seeking an easier way to make or 
justify their decisions. B2B branding makes those 
decisions easier by communicating what makes   
your brand different or special. 

Being Channel specialists means we are emersed     
in current trends and know what is most likely to  
attract the right attention from the right people. 

THINK OF YOUR BUSINESS 
AS A PERSON. WHAT ATTRIBUTES
MAKE UP ITS PERSONALITY?

BRAND AND BRANDING

“An effective brand 
gives you the

competitive edge in 
increasingly

competitive markets.”

B2B branding makes  clients’ 
decisions easier by communicating 
what makes your brand different 
or special. 


