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BRAND WORKSHOP

Identifing the key messages about
your business and unifying how
you talk about it.

BRAND STRATEGY

Differentiating your business
from competitors and producing
a unique personality and tone
of voice.

LOGO DESIGN

A visual identification that
represents the business.

BRAND IDENTITY

Developing a consistent look
and feel for your business and
creating a brand book for
ongoing consistency.

BUSINESS TEMPLATES

Using the brand identity to give
presentations and proposals a
consistent look.

SALES COLLATERAL

Expanding the brand identity
to make products and services
stand out.

“An effective brand
gives you the
competitive edge in
increasingly
competitive markets.”

B2B branding makes clients’
decisions easier by communicating
what makes your brand different
or special.




